Group size and the framing effect: threats to human beings and animals.
Past research provides conflicting evidence for the role of value in the appearance of framing effects. In this study, the effects of frame and group size were examined using scenarios about less valuable and more valuable groups (animal vs. human). In addition, two picture manipulations, intended to increase the value of the group, were presented. Choice patterns differed for the human and animal groups, with participants exhibiting greater risk seeking overall for the human scenario and showing a framing effect for humans but not animals when no pictures were presented. A small group size increased the proportion of risky choices for both the animal and human scenarios. Presenting pictures with names did lead to framing effects for animals, but providing pictures or pictures and names eliminated framing effects for the human scenario. These findings suggest that the relationship between value and framing effects is a matter of degree.